
II. CORPORATE SOCIAL NETWORKS 
 

1. Before you read 
 

1. Can you give the names of some famous social networking platforms ? 
 

2. What could « corporate social networks » be ? 
□ Special networks for companies to communicate internally. 
□ Special networks for companies to communicate externally. 
□ It is the fact that employees cannot use Facebook at work. 
 

3. Why is the audience captive in companies ? 
□ They are forced to be at work from 9 a.m. to 5 p.m. 
□ They have to follow their managers’ instructions. 
□ They are in front of their computer all day long. 
 

4. Imagine the advantages of corporate social networks.  
 

2. Read the text 
 

A. Introduce the text choosing among  the following words. Some are not used. 
Press/magazine – article – published – broadcast – American – British – writing/written.  
 

This document is a/an …  
It was … in the … newspaper The Financial Times.  
It was … by Hannah Kutchler. 
 

B. Match the words with their synonyms : 
 

figures   •         •   (to) adopt 
(to) save   •  •   numbers 
rewiring   •  •   experiments 

trials   •  •   managers 
(to) embrace   •  •   (to) economise 

executives   •  •   reconnecting 
(to) spot   •  •   (to) notice 

 

C. Understanding the text 
 

1) What are the advantages of using internal social networks ? List at least two. 
 

2) Give two figures to show that social networking platforms have benefited organisations 
and companies. 
 

3) True or false ? Justify your answer by quoting the text. 
a. Clients at Red Robin can comment on Yammer. 
b. Thanks to Yammer Westfield, employees could audition for the X Factor. 
c. All employees are in favour of using social networks at work. 

 

4) What are the benefits of internal social networks for managers ? 



 

 

  

 

 
 
 
 



D. Prepare a report in french on corporate social networks for your manager.  

Respect the following steps : introduction – development – conclusion  
/!\  (180 words maximum) 
 
E. Using this graph and the text, comment on the future of email. 
 

 
 

F. Can you give 5 arguments for and 5 arguments against corporate social networks ? 
 

3. Grammar 

 

 


